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Course Outcomes  

1. Understand the Dynamics of Emerging Markets for Start-up  

2. Identify and Evaluate Opportunities and Challenges in Entrepreneurship  

3. Identify and analyse the key components of successful e-commerce platforms 

4. Analyse emerging trends and technologies shaping the future of e-commerce 

5. Understand the significance of networking and collaborations in entrepreneurship 
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DETAILS OF SYLLABUS 

UNIT 
NUMBER 

DETAILS NUMBER 
OF 

LECTURES 

1 Introduction to Entrepreneurship in Emerging Markets 

 

1.1.Meaning and characteristics of emerging markets in Start- up 

Ecosystem  

1.2.Nature of entrepreneurship in emerging markets 

1.3.Economic, social, and political factors influencing 

entrepreneurship in emerging business environment. 

1.4.Framework for entrepreneurs to understand emerging market 

trends  

 Diversification 

 Economic Changes  

 Local Knowledge 

 Funding Sources 

 Inclusive Business Models 

 Environmental Sustainability 

1.5.Case Studies of successful entrepreneurs who contributed for the 

growth of Indian market. 

 

15 

2 Role of Creativity and Innovation in Emerging Markets 

 

2.1. Need and Importance of creativity and innovation in 

entrepreneurship. 

2.2. Application of Design Thinking to solve real-world challenges in 

emerging markets 

2.3. Creativity in sustainable business practices in context to 

Entrepreneurship 

2.4. Role of Creativity and Innovation in the emerging industries  

 Financial Inclusion 

 Healthcare Improvements 

 Agricultural Innovation 

 Education Enhancement 

 

15 

3 Digital Marketing and Social Media Trends in Emerging 

Markets. 

 

3.1. Building E- commerce Platforms  

 Email marketing and content creation for online promotion 

 Mobile commerce (M-commerce) and its impact 

 Artificial Intelligence (AI) and catboats in e-commerce 

 Metaverse -  Augmented Reality (AR) and Virtual Reality 

(VR) applications 

15 
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3.2. Role of In-app shopping, Influencer Collaborations, and Social 

Media Advertising in entrepreneurship 

3.3. Conversion of WhatsApp Account to Business Account (Covid 

Impact) 

3.4. Case studies on how entrepreneurs have leveraged emerging 

technologies for success 

4 Networking and Collaborations  

 

4.1. Role and Importance of Networking and Collaborations in New 

Venture creation 

4.2. Types of Networking and Collaboration  

 Casual Networking 

 Online Networking 

 Community Service Networking 

 Industry Associations 

 Strategic Partnerships 

4.3. Building relationship with customers, Influencers and Bloggers  

4.4. Networking for Success – Case Studies  

 Innovative Collaborations in Indian FinTech 

 TiE (The Indus Entrepreneurs) Network 

 Flipkart and PhonePe - A Synergistic Collaboration 

 

15 
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Examination Pattern  

Internal – 60 Marks  

External- 40 marks  

 

 

 

Format of the Question Paper  

Q.1 Short notes 

Q.2 objectives 

Q.3 short answers/case studies 

Q.4 Long answers 

 

 

 

 

 

 

 

 


